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of the manuscript, because our peer-review process is blinded.
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period in which the research was conducted.

6) The abstract, followed by relevant keywords should not be more than 250 words and should
adequately describe the work and highlight its significance. The abstract should only include text. Avoid
the use of abbreviations and referencesin the abstract.
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8) Tables should be numbered consecutively. The title of the table should be placed above the table. The
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11) References should be included at the end of the paper. All the references should be cited in the body of
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typewritten and use the form (1).

13) Footnotes, italics, and quotation marks should be kept to the minimum.
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by email.

AFTER A PAPERISACCEPTED FORPUBLICATION
1) If a paperis accepted for publication, the authors will be informed by email about the acceptance.
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Uniform Font: Times New Roman, Font Size: 12; Black

Tables Font: Times New Roman, Font Size 12;Black

The table title should be at the Top of the table. Example:

Table 1. Sugarcane Disease Information

Figure(s) Font: Times New Roman, Font Size 12

The Figure title should be at the Top of the Figure. Example:
Figure 1. The Conversion Funnel

Main Heading should be written as : RESULTS AND DISCUSSION
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* Sub Heading should be written as : Interpretation

* In tables, raw codes should not appear. E.g. Adv_1 , Govt_3 . The factors should be proper
statements labeled as per the paper and need to be written rather than being presented in the form of
SPSS codes.

* All Table are Figure numbers should be included in the Discussion part of the text (avoid phrases -
the below table, the above table ; instead, mention the appropriate Figure/ Table number). Please do
not number the Figure/ Tables as Figure/Table 1.1, Figure/Table 1.2. Number the Tables/ Figures
consecutively as Table 1/Figure 1, Table 2/Figure 2 and so on.
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References and citations should be complete in all respects in order to enable readers to look up the
source materials and most importantly, to demonstrate that your paper is well - researched and gives
credit to the author(s) of the source materials.
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